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What with hot pants
and see-through tops, it's
getting hard for a
girl in full-length black to
attract attention on
the streets these days. To
boost the declining
audience ratings of the street-
corner Salvation Army
sing-songs, | therefore suggest
a new routine to
attract the casual passer-by,
especially those who
are susceptible to the
















Their names and numbers vary from week to week throughout the
Indian summer. They are mostly French, but sometimes an Italian or
American voice will mingle with the soft accents of private-school
Parisiennes. What they share is a well-paid career in the city, an
elegant employment like boutique buyer or executive’s assistant,
and a common love for the sort of sophisticated wildness that can
soothe away urban pressure without demanding rural drudgery.
They arrive in twos and threes at the half-abandoned Beaune farm
during Friday afternoon and Saturday morning : chic girls in Dyanes
and on mobilettes. They are still dressed, coiffed and made-up for
their office existence, but as Saturday’s sun waxes hotter, the scent
of Balmain is superseded by Ambre Solaire, and the exquisite
clothes are folded in tissue in favor of miniscule bikini-bottoms or
(more often) total nudity. There may be nakedness, but there is









“We come here because it is private, and one can relax
completely and get brown. There is something very
superior about knowing that one is utterly brown, all
over, under one’s clothes at work.” So far, the drop-
outs have only been girls, though several of them have
asked to bring their boyfriends or lovers. “But that
would change the whole character of it. It would make
it aggressively sexual, instead of passively érotique. We
don’t want an orgy.” Winter has drawn the nature-
buffs’ activities to a temporary close, but spring will
probably see the re-emergence of this small and highly
select community. They feel—as anyone would,
scanning this pictorial essay—that you can’t beat a

retreat. 041



PHOTOGRAPHS BY TONY MOUSSOULIDES

Hailing as she does from Phoenix,
Arizona, it's appropriate that
21-year-old Carrie Shusmith

should entertain an abiding
interest in birds. She has studied
the fowl of the air since she
was a child, and now hopes to
major in ornithology, an esoteric
pursuit for such a striking
female, but one which she
insists is just as worldly as, say,
topless go-go dancing or

helping out Masters and Johnson.
“You can learn a lot from bird-
watching,”” she says, with an air of
innocence that may or may

not be affected. “The other day | was
out in the dunes watching

a family of sandpipers, and right into
my field of vision walked

this beautiful couple . .. I'm not a
voyeur or anything like that, but
how can you restrain your curiosity
when two lovely people are



stripping everything off and doing,
well . . . the most fantastic

things ?"" Weekdays, Carrie spends
her time studying in libraries

and reference rooms, but at

the weekends she lets herself

live a little. Either she meets
friends and water-skis,

or else she camouflages her 35-23-35

form in a bush shirt and shorts,
and takes herself with Zeiss

and cold Coca-Cola into

bird country. “I'm trying to record
the habits of as many

local birds as | can before whole
species are wiped out by










pollution. I'm not an anti-pollution freak; | think you can be more
constructive about the human situation than that. But | do want
to preserve whatever | can of our wild-life heritage, even if it's
only in words and pictures.” Where the critics of smog and
oil-slicks err, Carrie believes, is in seeing the problem in terms of
evil factory-owners and innocent public. “’l just don’t understand
how anyone can see a factory as something separate from his or
her own existence. Factories are totally bound up with all of our
lives, and we've got to see that the cost of clean air affects all of us.”






Once off her
solemnest
topics, Carrie
has a waspish
sense of sex-
uality which
zoologists
(brought up on
the absurdities
of the repro-
ductive func-
tion) seem
universally to
possess. “If a
guy says to me:
‘| think you
look very sexy
today,’ | love
him for it, but
at the same
time | can more
or less analyse
exactly why he
thinks | am. It
may be the
bikini I'm
wearing, or the
way |'ve got
my blouse tied
up, or just the
way |'ve got my
hair.” We can
only remark
that, analysis
or not, the
bird-watching
Miss Shusmith
would be a
feather in any
man’s cap.
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